“I've been a hockey fan since I was three,” said the 27-year-old Androl, a
former model who made it into the final six contestants on The Apprentice
before hearing Trump’s patented “You're fired” line.

“When I started talking to the Kings about the position, they said it was
something theyd never done before, but wanted to try. And I thought,
‘What better opportunity to get into hockey, something I've always loved,
and get back into the entertainment field after I'd taken a break from it” >

Given the history of the league’s conservative approach to marketing in
the past, the fact Androl refers to the team as an entertainment entity is
tribute enough to Kings vice-president of business operations and former
NHL star Luc Robitaille, one of the visionaries behind the franchise’s
expanded web presence.

However, Robitaille is far from finished re-imagining the role of the
Internet in promoting and enhancing players’ personalities.

“Our team hasn’t performed on the ice as well as we would have liked
to, but we've done the right things off the ice to keep people interested and
curious about what we’re doing,” Robitaille said. “We think of our website
as a mini-network with not just one show, but as many shows as we can
produce. We've gone through every (team’s website), and everybody’s doing
the same thing - going behind-the-scenes, in the locker room, things like
that.

“We wanted to go a little bit further than that and we're still in the
infancy stage, but at least we've taken steps forward.

and dirty - producing, editing, at-

tending all our marketing meetings.
“She’s self-sufficient, she’s not a

prima donna, and she fits our world

with her commitment to hard work.

She’s constantly pushing to improve
the website and I think it’s helped
us tremendously”

Androl also has helped build the
four-person crew dedicated to the
team’s website. At her suggestion,
Robitaille and Kings chief market-
ing officer Chris McGowan brought
aboard Bryan Stratte — a former
producer/director for the Country
Music Television series Trick My
Truck - to work alongside Androl
and the results are as good or better
than anyone associated with the
team hoped for.

Together, Androl and Stratte
write, produce and edit all of the
Kings' web video segments and

person - in our case, a person like
Heidi, who adds celebrity and class
to our website — it can make a big
difference”

For her part, Androl is thrilled
with the experience thus far. And
although the Kings haven’t won
nearly enough this season, she’s
already come away with a boatload
of great memories.

“Getting to go to Salzburg
(Austria) and London (England)
with the team this year and being
part of that history of the first NHL
game played in Europe, was pretty
exciting Androl said. “The team
not winning as much as we hope
does make the job a little more dif-
ficult, but when I look at how much
fun were having right now, it’s
even better to imagine how it will
be when the team is winning more
consistently” &M
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